The use of print and
electronic media in
Botswana

AN THAPISA

One principle of Botswana's Lomg Term Vision for 2016 is “An educated
and informed nation' through access to electronic and paper media and
ommputer-based communication. This Department of Information and
Broadasting Services {DIBS) survey provides background data to ensure
equality of access among communities. User patterms and preferences for
viewing, listening and reading are determined using guestionnaires,
interviews, observation and focus groups. The survey technigque provided
for systematic random samples from city, towm, urban village and village
areas, reachimg over 1,700 respondents. Access to radio amd television,
stations and times preferred, and newspaper readership are analysed by
gender, age, education and income. Concludes that access im low income
and rural areas should be increased by implementing more proactive
educatiom policies, equal employment and incomes policies, and the
creabion of rural community centres with television and radio. Radio and
TV should not take a back seat to Inte met access. Information should be in
multiple languages, not just principal and official languages, appropriate to
age and educational level of the audience, and should include programmes
withh useful Tocal content created by the users themselves. The free
newspaper should be more effectively distributed.

INTRODUCTION

The study reported here was camied out against the backdrop of Botswana's
Long Term Vision for 2016, The Botswana Government is trying at all level s to
improve services, reduce costs, be more responsive fo customer needs and
intrieduce the new technology to enable it to deliver on these. In 2016,
Botswana will have been an independent nation for 50 years and it is
envisaged that by then it will have met the follow ing major Visi on Principles:

an educated and informed nation;

a progperous, prodoctive and innowvative nation;

a compassionate, just and caring nation;

a safe and secure nation;

an open, democratic and accountable nation;

a moral and tolerant nation;

a united and proud natiom (Presidential Task Group, 1997,

The Vision Principles, as stated above, spell out the kind of society that
Botswana hopes to become by 2006, Of relevance to the study reported here is
the Vision Pnnciple that by 2016 Botswana will be "an educated and imformed
nation”. Botswana hopes to provide opportunity for continuved and unive rsal
educationn with options during and after secondary school to take up
vpcational or techmical training as alternatives to purely acdemic studies.
More poignantly, it is believed that Botswana will have entered the
information aze on an equal footing with other progressive nations of the
world. It will have sought and acquired the best available information
technologry and have becorme a regional leader in the production and



dissemination of information. It is anticipated that the
counbry will have developed its communication capa-
city, particularly in the electronic media, telephone,
radio and television, to ensure quick, direct and etfective
means of disseminating information. At this level it is
envisaged thatl all Batswana will be informed about the
rest of the waorld, will have access to the media through
naticmal and local radio, television, libraries and news-
papers and all schools will have access o computers and
computer-based communication systems such as the
Internet.

ENSURING ACCESS TO INFORMATION

Botswana, judging from the toregoing, recognizes the
impaortance of information and of developing efficient
and eflective information systems and networks bor the
support of communication, education, development and
research. The challenge that arises, for this study, is that
of providing data that will encourage authorities 1o
ensure access o information, lelevision, audio and print
media and turther develop an environment conducive to
the free flow of information among the communities in
Botswana. The Department of Information and Broad-
casting Services plans to implement the findings of the
study by:

# interpreting policy and actions of the Government to
Balswana through continuing services of information
and public relations, campaigns and concentrated
publicity on particular subjects:

# encouraging and assisting Balswana to lake an
increasing interest in and responsibility for the
economic, cultural and political development of their
country;

# advising Government on public opinion especially in
all fields affecting the development of Bolswana;

# developing and exploiting the media in order o
assist ministries and departments in performing their
rouline and extersion services;

# publicizing Bolswana oulside its borders (Sesinyi,
2002).

THE MVIDE

Although there has always been a gap belween those
who can effectively use information and communica-
tions technology (ICT) and those who cannol, there is
now an urgent need Lo close il It is believed that, if not
tackled, the digital divide threalens o widen the
ecomomic divide that already exisls in sodely thereby
increasing social instability and reinforcing the intorma-
tion under-class. Currently, the maost far-reaching barrier
to development in this direction is the lack of skills 1o
access ICTs and the scarcity of local content informabion,

or relevant local content, which most users want (Twist,
20000, A lot of emphasis has been devoled to increasing
education and Internet access bul less is being placed on
providing skills, local information content and encoura-
ging information sharing. There is much talk about
creating wired communities, providing both broadband
and narrowband access lo rural communities bul less
aboul creating wireless communities 1o ensure digital
inclusion. The aim, theretore, should be directed at
having the r-communilty alongside the e<community,
where the former emphasizes radio access and awail-
ability of information and the latter Internet access and
connectivity. Usehul local content would include intor-
maticn that can be clearly understood by those with
limited literacy and information that is culturally
appropriate, some of which would have been created
by the users themselves with a particular focus on
educational intormation, health, nutrition, business,
tourism, trade, entertainment and employment. Such
information should be disseminated in multiple lan-
guages considering the multiplicity of langua ges in same
developing countries such as Bolswana. Some language
policies that lavour the dissemination of information in
the so-called principal and official languages only will
have to be revised. Focus, theretore, should not only be
on access bul also on skills building, awareness and
attordability. There is an urgent need also to waork below
bandwidth and pipelines. This is the arena for radio and
television. Mot everyone is itching to get wired (Kalish,
20000, Radio and television seem to have taken a back
sealin being used o provide local content information,
espedally to cormmunities that are illiterate and have no
access o the Internet.

THE DEPARTMENT OF INFORMATION
AND BROADCASTING SERVCES (DIBES)
The DIBS, which operates under the Ministry of the State
President, has embarked on a nationwide survey (here
reported) to determine listener/ viewer patlerns as well
as preferences of ils listeners, viewers and readers. In
Botswana, public lelevision, radio services, the Bofswana
[haily News and the Kufluwane Magazine are the respon-
sibility of the DIBS The emergence of the public
lelevision broadcaster, Botswana Television (Btw) has
been the most recent accomplishment of Vision 2016
Btv, as it is popularly known, which was launched on
the 30th August 2000, is the first station in Africa fully o
utilize digital technology and rivals the likes of the
British Broadcasting Corporation {BBEC) in terms of state-
ofthe-art technology. The Btv signal is carried ona FASY
satellite with a footprint that covers the rest of Africa.
The main challenge facing the Btv, however, is to expand
its news broadcasls as well as ils local programmes. L is
believed , theretore, that this national survey will provide
management and the Government of Botswana with the



dala or information they need to ofter a better and more
efficient service for the benefit of the listeners, readers
and wiewers. It will also provide adwvertisers with much
need ed data on Btv viewersand, hopefully, this will help
increase adverbising revenue.

Fresently, Radio Botswana operates two radio
stations: BB that was established in 1963 and ils
commerdial wing RBE2, esablished in 1992, which
priwides a 24¢-hour service. The Botswana Telscommu-
nications Authority (BTA) granted licences in 1990 to
two commercial radio broadeasting stations, namely
Yaroma FM 1066 and Gabz FM 962, Radio channels and
Brv broadcasting are available via satellite countrywide,
wilr.h appropriate receiving equipment readily obtain-
able.

There has been a steady emergence of a wariety of
p‘nnt media in the past 36 years since Bolswana's

e. Currently, privale sector newspapers
1m:|1.|.de the Bofswana (aazefte (established 1983), the
Batswana Guardian (established 19800, Mmegr (the Repor-
ter) (established in 1984), the Midueek Sun (established in
19900, the Miror (established in 1997), the Woice
{established in 199%3), the Economisf ([established in
1993, now defunct) and the ©damengo {established in
1942, now defunct). Government-owned papers include;
the Bolsuwrana Daily News (established in 1965) and
Kuthoano Magezine (established in 1962) (Thapisa &
Megwa, 1958).

STUDY OBJECTIVES

The Department of Information and Broadeasting
Services [DIBS) commissioned a matiomal survey in
which this author was a lead researcher (Thapisa &
Megwia, 20021 The survey was designed bo momitor and
systematical ly analyse the information needs and media
use of the DNES audiences and readers in order 1o
determine how effectively it can reqﬁxmd to, and
adequalely satisly, their needs. This would prmmr ol
only the necessary feedback on social realities regarding
the use of the service but also a ‘surveillance’ apparatus
that would enable the Department to learn about its
market situation and dynamics. This undertaking would
provide important data to enable it to market its services
effectively and to produce relevant content material that
meets the needs of customers. The Department would
also use the data so gathered to plan for effective
competitiveness.

Fublic perception in Botswana has not been
favourable to the produsts of government-owned media
services. Central to this negative public perception are
the observations that information that is provided
through such services is not credible, independent or
transparent (Thapisa & Megwa, 1955). To overcome this,
the DIBS needed to know where, when and how to reach
its intended audience and what their needs were, As a

government institution it desperately needs to be seen to
be independent of gowernment influence in its editor ial
and broadcasting policy. In this regard it fries to provide
objective, reliable and quality information in its report-
ing of public aMfairs and government aclivilies and
policies.

The naticnal survey was intended o undertake and
provide cre<dible data on:

# how the public viewed, read and listered to the
Department of Information and Broadcasting pro-
ducts and services;

# how those products and services were ulilized if at
all;

# asurvey based on personal in-house interviews;

& public expectationa of the Department of Information
and Broadcasling Services;

& the public ratings of Department of Information and
Broadeasting products and  serwices, wversus the
privale media.

METHODOLOGY

A triangulation approach was used which included
questionnaires, house-to-house interviews, observational
approaches and kocus group interviews. In designing the
questionnaires and in assigning field research assistanis
to research locations, intensive training was provided for
the assistants who were mainly humanities, and library
and information studies students at the University of
Brotswana. The field research assistants were fluent in
both English and Setswana, which are the official and
local languages, respectively, spoken in Botswana. The
training was designed to prepare and to acquaint them
with methodological orientations conducive o the
prevailing cultral patterns and sodal atbludes in the
rural and urban areas of the country. They were trained
therefore not to accept “yes” or ‘no’ answers withoul
a tlempting to get the reasons why. To achiewe this, it was
important For them to ‘buy’ their way in by attracting
attention, being assertive and following through with
some critical questions, being quick wilted, Fomused,
presentable, professional and purposive.

The training of the field research assistants was
emsentially detined to ensure that they were well
eqlmpped to fill in the gaps where the queslionnaire

| short. The questicninaire was respondentconsiructed
by pre-testing upon the 17 field research assistants
therselves and 10 ather volunteers. It was crucial that
the instrument be tested on both the field research
asgislants and volunteers because it was imperative that
the former had personal acquaintance with the instru-
ment in terms of lﬂ'lﬂk'ﬂ]'l% firathand aboul its strengths
and weaknesses. The final wersion, which was adminis-

tered to the respondents, was therefore shaped by the



findings and comments of the field research assistants
and wolunteers.

The survey had three phases of data collecHon.
Phase 1 used mainly the questionnaire method and some
observational approaches including field notes and
debriefings made by the field research assistants. The
queslionnaire conlained sulficient closed and open-
ended questions to elicit both qualitative and quantila-
tive data. As part of their training, the field research
assistants learnt how to compile notes about ther
impressions of what went on during their encounters
with the respondents. Upon their return, they went into
debrigfing sessions where they were encouraged o
narrate their feld iences for the record. These
sessions not only allowed corrective measures o be
taken as the data were being oollected, they also
provided the lead researcher with instant feedback on
what was taking place in the field.

In selecting the areas to be surveyed. the Reference
Group, representing the DIBS. guided the process by
providing what was referred o as ‘critical areas’ for the
inveatigation. These were used a3 a borm of slratification
in predetermining the areas of the country to be sampled
and surveyed. Using a multi-=stage cluster sampling
approach, ‘critical areas’ were designated as predeter-
mined ‘clusters’. Using a syslemalic random sampling
techmique, locations within each cluster were sampled.
In each sampled location, using the same technique,
atreets and houses were randomly selected. Feld
research assistants identified the howses on given sireets
and interviewed people in them who were willing to
participate. It was discovered, nevertheless, that in some
towns like Lobatse, Francistown and Selébe-Phikwe the
sireels were not name posled and some houses were not
numbered. Access to them proved very difficult despite
the map we obtained from the Fopulation Statistics
Department. It was then decided that every house in
sampled locations or streets, where access could be
oblained, would be surweyed. This approach was
adop ted amd used in all "critical areas” and ‘non-critical’
ones. Finally the following areas and localions within
given towms, cities and villages were sampled.

Critical areas

'Critical areas’ were defined as those settlement clus ters
{cties, towns and willages) that had o be surveyed
without exception because of their centrality to the
natiomal survey, economy and the size of their pnﬁrula—
ticn. They were to be included in the study sample en
masse. Random sampling was undertaken in areas,
exlensions, wards and centres found within each eritical
area.

The Following were the critical areas including the
sampled extensions, wards and centres found within
them:

Francistowm: Area () Arvea W, CBD Extension; Ciovern-
ment village; Mall Centre (Along Blue Jacket Street);
Mad zibalori; Mater Spei Secondary School and Selepa
(Coloured Area);

Gaborone: Babusi (Extersion 14); Boilshoko (Extension
10); Bontleng (Extension &); Borakanelo (Extension 3);
Botgwelln  (Extension &) [Ddilalels (Extension 4);
Mephato (Extension 12§ Phologolo (Extension 9);
Selowa (Extenzion 7)) Selemelo (Extension ) and
village (Extension 15);

Kanye: Goo-Malebejane; Goo-Makepe; Kanye Mall; Ga-
Sebako Ward; Dinaleding Bagami: Kanye Hospital;
Ga-Fra Chibana, Coolagas; Ga-Fra Tsima; Goo-
Sebako; Ga-Rra Moranyane: Ga-Rra Kgano; Ga-Rra
Sebego; Ga-Rra Tsima; Goo-Thage; Goo-Rra Maotlhala;
Ko Egosing: Kamodi Ward, Taung Ward: Gorewang
Sekokotla Ward; Goo-Lebekwa; and Mmookodi Ward;

Mahalap%'e: Xhosa Ward 1; Xhosa Ward 2; Madiba;
Tidimalo Ward; Sebelebeledi; Tudumane Konyana
Ward; Borakanelo; Matshing; Tshikinyega Ward;
Botalaute; Matlhabanelo; Madimikwe Dilasne Fower
temery) Diline; Mmeselane: Mowana, Tlhama Dithotse;
Herero Ward; Bokaa Shoshong; Borotsi; and Mokgos-
ing:

Mnlip-nlnle: Bokaa 1; Bokaa 2, Borakalalo Ward;
Borakanelo, GooMtloedibe Ward; Lekgwapheng
Ward; Difetlhamolelo; Livingstone Memorial Hospi-
tal; Tlhalerweng Ward; GoorRra M, Sewagndima;
Mtloedibe Ward;, Council Houses; Goo-FEasume;
Mahokots wane; Ga-Modubu; Legomono; and Mogpo-
goru Ward:

Selebe-Fhikwe: Kagiso; Kutlwano Masupatsela; Main
Mall; Ma.crupatqeja; Olando; and South East Exten-
Ainmng

Serowe: Swaneng; Marobela; Newdtow n; Tidimalo; Kwa-
nyana; Sebinanyane: Botlaote; Makolojwane: Ramoga-
tle. Maokweena and Rakgormo,

Lobatse: the lack of clear demarcations of locations and
wards precluded any sdentific sampling to be under-
taken. As a result, since the own is also small, we
surveyed all accessible locations.

Non-critical arcas

These were all setllement clusters not classified among
the critical ones as explained abowe. A multi-stage
sampling procedure was used. The seltlernent <lusters
weere subjected to a random sampling procedure and
writhin each randomly chosen cluster. random samples
wrere oblained of areas, extensions, cenlres and wands
found in them. However, while in Maun the sub-<lusters
auch as centres and wards were clearly identifiable and
defined on the map, the other settlement clusters did not
have such clearly identifiable cenftres or wards. The non-
critical areas together with their extensions, centres and
wards were:



Maun: Boyei Ward: Kgosing Ward: Mabudulsa Ward:
and Shorohe Ward,

Mogoditshane: owing to lack of proper demarca tions
and the smallness of the village, a deliberate decision
was taken to survey the whaole of Mogoditshane where
aceess could be oblined, Access was very difficult
here since not a lot of people were cooperative. People
seemed o be very busy. Due to its proximity to
Gaborone, the capital city, Mogoditshane was classi-
fied as an urban willage;

Orapa: given the fact that this towmn had no disenabled
sub-clusters such as centrea and wards all accessible
areas were surveyed. [t should be noted that Orapa is
a diamond-mining town and, therefore, it is a
profected settlement with limited or conbrolled access;

Tlokwen g: ow ing to lack of clear demarcations of wards
ete. and the smallneas of the village, a deliberate
decision was also taken to swrvey the whole of
Tlokweng where access could be oblained. Like
Mogoditshane, owing o its proximily o Gaborone,
Tlnﬁweng was classified as an urban village;

Ganlsi, Gweta, Hukunisi, Kasane and Mala: when we
got o these villages it became wvery clear that the
exlensions, centres and wards were a feature of the
urban willages, towns and cilies mainly found among
the critical areas. Ordinary small villages and towns
like Mata did not have them. It was then decided, as
befare, to suwrvey all accessible households without
discrimination.

The classification with regard to “dties’, “towns’,
urban villages' and ‘villages' was problematic. Mesl
people who had mowed from rural areas/ villages to cities
and towns saw their affiliation with the cities as
temporary, absorbing little of the urbanity from their
work plases, It is likely therefore that in their responses,
the respondents in ‘urban’ or ‘cty’ environments drew
their experiences from the areas they originated from
rather than from their sent living areas. The ‘urban
villages' like Kanye, Molepololeand Serowe have physical
characteristics, like modern buildings and shops, nor-
mally found in towns or dties like Francistown, Lobatse
and Gaborone but they clearly exhibit rural orientations.
The respondents originating from these areas, therefore,
may have had atttudes far more entrenched than the
parochialism of the areas identified as towns or cities. As
will be seen from the analysis, some respondants saw
Francistowwn and (Gaborome as both dties and towns.
Officially these were recognized as cilies. However
Lobatse and Mahalapye, which were tow ns, were clearly
seen as such buturban villages suchas Kanye, Molepolole
and Serowe were seen sirictly as villages although about
166 per cent saw Maolepolole asa town.

DATA ANALYSIS

Table 1 illustrates that a total of 1,720 randomly sampled
respondents in both Ceritical and non-critical areas’
participated in the national survey on the use of print
and electronic media in Bolswana, 33.1 per cent ofwhom
lived incities, 237 per cent in towmns, 31 per cent in urban
willages and 12 per cent in villages.

Sample characteristics

Of the 1,720 participants, 52.2 prer cent were males, 478
per cent were femnales and there were 70 missing cases
where gender was nol indicated. 25% per cent of
respondents were aged between 21-26 years, 204 per
cent were 37-32, 194 per cent were 1520 and 124 per
cent were 3338 years. Only 9.5 per cenl were aged
between 3945 years, and 6.6 per cent were aged 52 years
and older. The majority of the respondents in the sample
were, therelore, relatively young, termad in this article
*vouth’ (aged between 15-38 years old).

Most res ents had Junior Cerfificate [27.8 per
cent), (0 Levels (256 per <ent), diplomas (15 per cent)
and degrees (104 per cent). Standards & and 7 comprised
121 per cent of the sample, Standards 3 and 5 oocupdied
3.1 per cent and those with no qualifications 4.9 per cent,
poaibly graduates of a non-formal education pro-
gramime.

Al the time of the survey, 41.4 per centof those who
responded were unemployed, 26,6 per cent were
employed full time, 103 per cent were self-employed,
157 per cent were officially employed by others,
pessibly domestic workers, and only 44 per cent had
part-time employment. (f those who said they were not
employed, 3011 per cent were students, 35.7 per cent had
never worked in their lives, 3 8 per cent were looking for
work., 4.8 per cenl were retired and 56 per cent were
pensianers.

158 per cenl of respondents earned in excess of
P5000% per month, while 14 per cent had no source of
income, 12.5 cent earned a monthly income of F1000
to P20, 115 per cent earned between FF51 and PLX)
per maonth, 9.8 per cent earned between P251 and P10
and 45 per cent earned bebween F1 and F25) a month. It
would appear that a majority of those who earned an
income were middle to high eamners and the rest had
little or no income at all.

Radio and television ownership
Eadio ownership with re-ﬂﬁ:ect Lo where respondents
lived was very high across all four types of dwel lers: city
{97.6 per cent), lown (359 per cent), urhan village (944
per cent) and village (92.7 per cent]. In <ontrast, with
Lelevizion ownership, il made a difference where one



lived. Uity residents were more likely to own television
sels than either town or village dwellers [city 7.7 per
cent; town 393 per cent; urban village 638 per cent and
village 3325 per cent). Town residents (522 per cent)
were more likely to have at least one radio set at home
than those in the by (355 per cent ), urban village {504
per cent) or village (324, However, those whao lived in
the city were more likely than ether willage or town
dwellers 1o own more than one radio set.

City dwellers wwere more likely to own lelevision
sets than either urban village or village dwellers. In fact
city {12.6 per <ent) and town (105 per centd dwellers
were more likely o own bwo television sets than those in
both urban villages (105 per cent) and willages (3.3 per
cent).

A majpority of the respondents (716 per cent)
listemed mostly to Radio Botswana (EB1y while 533.9 per
cent listemed to Fadio Bolswama (RE2), 21.9 per cant to
Eadio Motsweding, the only South African stalion
listened to in this survey, 207 per cent to Yarona Fi
and 132 percent to Gabz FM (See Table 20 72.3 per cent
listened to the radio daily while 4.2 per cent listensd
only five days a week. The majority of the respondents
listened daily., most in the evening. Popular radio
listeming pericsds were LE00=]1%0hrs [32.7 per cent),
19:00-20100hrs (51.% per cent) and 2000021 hrs {515
per <ent). In the morning, 45.% per cent listened Lo radio

Table 1. Distribution of respondents by locafion Table 2. Radio stations most listened to
Looation Count  Survey % Cases T
) Gaborone 459 T3 Rodio Botswana (RB1 ) 1152 7.6
City - Fronchioym 101 5.9 Rodie Botswana [RE2) 847 53.9
T 0 : Gabz FM Radio 213 13.2
Terem Lokbeatsa 135 7B Anaal 1 0.1
Menn 23 53 o :
Dvrera 13 aE Nun:nhu:l 20 1.2
Saldhs Phikve A9 28 Rodio Jakaranda KT 2.2
Koxsaine 17 10 Yarona FM 333 20.7
Mehalowya 101 59 Rodio RSA 16 1.0
Tl 407 237 Mmabatho 77 4.8
Kiunys F1 53 Zambia 8 0.5
&alepo_ble ﬁg;- 1§ﬂ Matswadi 352 21.9
antsi & Timbah 14 0%
Urbson villoge Larowe 101 59 C:'rTer we 6 39
itshone 23 13
s =z s Total 1609 194.2
Tetd 533 30
Meta &2 36
Viloge Gwel Sl 35 between 600 and 700 hrs while 44 per cent did so in the
Huluntsi &7 51 aflernoon between 12:00 and 144 hrs. Few respondents
Todol 210 122 (316 per cent) listened to the radio between £:00 and
Table iotal 1720 1000 12:00 hrs. Only 275 per cent listened before 600 hrs (See

Table 31

This finding is very significant in terms of when o
broadcast important information. It might well be the
case that the peak hour broadeasting principle is
irrelewant in Botswana. This is imporlant where people
do not necesaarily drive home for lunch but simply walk
to a restaurant near by. Peak hour listening for Bolswana
therefore might largely be the evening.

O respond ents of all ages 716 per cent listenad 1o
FEL, although mainly middlz-aged and older people did

Table 3. Times when mostly listen to the radio
Mumber G
Betore &:00 441 27.8
Between &:00 and 7:00 i 48.9
Between 7:00 and 8:00 548 35.8
Between 8:00 and 12:00 501 3.6
Between 12:00 and 14:00 &FF 44.0
Betwesn 14:00 and 14:00 557 5.1
Betwesn 14:00 and 17:00 &32 ie.8
Betwesn 18:00 and 19:00 Bl& 52,7
Between 19:00 and 20:00 824 5.9
Between 20:00 and 2100 B17 51.5
Later than 21:0:0 &05 38.1
Tetal 1587 457.2




s0. RBZ was principally listened to by the youth who
constitule &1 per cent of ils listeners. OF those aged
between 15-2 years 67.7 per cent listened mostly to REZ.
Of women 753 per cent listened to RE1 compared with
685 cent of men. Of both women and men 53 per
cent listened to RB2 although mare females (2856
cent) than males (27.6 per cent) listened to both RE1 and
FEZ.

Of the 27-32 age range 3 2 per cent listened 1o the
radio very frequently. Himilarl{, 28.7 per cent of those
aged bebween 21 and 28 years listened very Frequently.
However, of those aged 52 years and above 337 per cent
did nat listen Frequently, neither did many of those aged
between 46-51 years of age (322 cent) and 39-45
years (30.2 percent). This trend would appear to sugges |
that the older one became the less one listened o FB1
and 2. This could actually mean that both stations were
not well targeted to these audiences.

People who had fewer educational qualifications
were moat likely not to spend most of their time listening
to the radio. The findings illustrated that 44.1 per cent ol
thesme without formal education or qualification did not
listen often to the radio. Some degree holders (301 per
cent) also did not listen frequently. It is actually those
who possessed Junior Certificate that listened very often
{316 per cent) followed by O Level Cerlificale haolders
(285 per cent) and Standards & and 7 {267 per cent). The
groupa who reported that they listened often were those
with diplomas (37.2 per cent), O Levels (.5 per cent),
Jumior Certificate (343 per cent) and degree holders at
33.1 per cent.

Location, age, education and radio listening
With regard to where ome lived, maost villagers (886 per
cent), town dwellers (82.% per cent), urban villagers (74.7
per cent) and city dwellers (354 per cent) listened 1o
R 1. REZ also had aud iences in towns (59.2 per cent),
villages (526 per cent) and cities (30,6 per cent). In terms
of how fequently they listened to these bwo radio
slations, 26.7 per cent of city residents, 232 per cent of
toverm dwrellers, 322 per cent of urban villagers and 9 per
cent of villagers listened very often. Both Gaborone-
based FM radios, Yaroma and Gabz had good listening
audiences (4002 per cent and 27.6 per cent respectively),
indicating that should they one day broadeast nationally
they are likely to pose a very serious threat to both EB1
and 2

With regard to age, the older respondents were
e likely te listen to BB 97,9 per cent of those aged 52
years and older listened to this radio station, #5.4 per
cent of those aged 4651, 81.8 per cent of the 3945 year
olds, 8.6 per cent in the 33-38 age range, 77.7 per cent of
these aged 27-32 years and 634 per cent of the 21-25
year old 5. Those aged 15-20 years listened to RB1 Jess; 53
per cent of this age group listened to this station. Far
more than any of the other groups. this age range

listemed to RBZ (677 per cent of them) and 56 2 per cent
of those aged 33-38 years also listened o RBZ followed
by those aged 21-26 years (359 per cenl), 27-32 years
(3.7 per cent] and 3545 years {3¥21 per cent). The
rounger respondents were, the more likely they were 1o
islen to RB2, Gabz FM and Yarona FM.

More women {753 per cent) than men (885 per
cent) listenad to Radio Bolswana (RB1). However, more
men preferred to listen to RB2 than women. In terms of
how often they listened to Radio Botswana stations,
women seemed o listen ko them much maore often than
men.

Those with fewer educational qualifications lis-
tened mostly to RE1 (%2.4 per cent of them) while the
more educated, diploma and degres holders lislened
mostly to BB2 (34.6 per cent and 53 per cent reapec-
tively). 3.4 per cent of those with O Levels and 563 per
cent of Junior Certificate holders also listened to KBE2.
Most respondents who listened to Yarona FM had O
Levels (300 per cent) followed by those with a diploma
(26.% per cent) and higher degrees (256 per centh. OF
these who listened to Motsweding, most had O Level
qualification (26 % per cent) followed by d iploma holders
{24.8 per cent) and degree holders (214 per centh. OF
these who listened to Gabz FM, most were degree
holders (262 per cent) followed by those with diplomas
{218 per <ent) and O Levels (14.5 per cent).

Income and listenership

Those who were employed full ime (783 per cent) by
organizations (656 per cent) listened to EBl the most
Similarly, 3.8 per cent of full-time employees, 63.2 per
cent employed by organizations and 53.7 per cent of the
unempliyed listened o RBZ 3.9 per cent of those who
were employed part ime and 22 per cent of those who
did not have employment at the time of the survey
listemed to Yarona FM the most.

REI was listened to by 70.5 per cent of all income
groups. However, low-income earners listened more to
Eadio Botswana (EEl) than high-income earners {852
per cent and 705 per cent respechvely). Middle- and
high-income earners tended to listen to RB2Z the most
(578 par cent and 575 per cenl reapectively). Similarly,
high-income earners listened 1o Gabz FM most. The
same patternis repeated for Yarona FM. However, those
without income also listened to Yarona., Motsweding's
listemership in terms of income was evenly spread.

Television view ing
Most respondents (697 per <ent) watched television
while 303 cent did not waltch it. Of those aged
between 15-200 years of age 795 per cent walched it
whilst 777 per cent of those aged between 3338 years
were regular viewers. Of those aged betwrean 46 and 51
years 75.4 per cent also walched daily, as did 695 per
cent of those aged 3545 years; 6%.4 per cent of 33-38



year olds; 646 per cent of those aged 15-20 years and
38.1 per cent of those in the 21 to 26 age group. It would
appear therefore that the younger the viewer the more
trequently they watched TV.

An owerwhelming majority (81,1 per cent) of thuse
who did not watch TV did not have access to it, 4.1 per
<ent could not afford o buy one and 2.9 per cent did naot
like it (See Table 4). There appeared to be an egual
mumber of both male 70 per cent) and Female (&% per
cent) viewers and thus there was also an egual
percentage of males and females who did nol walch
TV (30 per cent and 31 per cent respectivelyl This is a
significant percentage of mon-viewing which seems to
indicate thatthere is an untapped market for TV viewing
amaong the public. Howeeer, there is a need to kow
why there is such a high percentage of non-viewing,. Is it
just the lack of TV sels or might thisbe anindication that
s0me programmes are nol popular?

The Fact that there were more female viewers (&7.7
per cent) who watched daily than males [80.3 percent) is
a significant finding for programmers, since they may
have lo consider the relewance of programme content,
which appeara o be more appealing to women view era.
South African Broadcasting channels such as e-lv were
alao watched by 723 per cent of respondents while 613
per cent watched Bite and 307 per cent walched NN,
BEC and Sky Mews. While 101 per cent watched movie
<hannels, 7.3 per cent watched music channels, 57 per
cent sports channels, 3.7 per cent Euro-MNews and 3.4 per
<ent watched the Gaborone Broadcasting Corporation.
Some: 25.2 per cent preferred to watch soaps, 21 per cent
<hat shows, 18.5 per cent news programmes and 44.1 per
<ent entertainment programmes. Only 166 per cent
mesded general information and educational informa-
tion. It & significant that the need for general informa-
tion and educational information appears to have taken
a back seat to enterlainment and news. These were
interesting findings of which programmers should take
T,

host respondents (721 per cent) watched Bty
although 279 per cent did not watch it. Many of those
who watched it (25.1 per cent) did so because it is their

Table 4. Why don't you watch TV?
Frequemcy % WVad % Cumulaies %
Crar reak o TV | 10 3w 3w
Ciar rat have 357 08 a1 850
acoms fo TV
Vaid Can'raferdts 183 10 41 i |
By a TV st
Other 48 248 107 1000
Takal 440 254 1000
Miming Sysfem 1HM0 T4
Tatal 1720 1000

national television station. Others (2L% per cent)
walched it because it shows local programmes not
shown on other channels. Only 159 per cent walched it
because they liked ils programmes. 158 per cent stated
that it was the only television station Lhey received. 655
per cent of those who did not watch Biv did not have
access o lelevision sels while 136 per cent did not like
its programmes and 1.9 per cent did mot like s
presenters. O those who walched it, howewer, 459 per
cent believed that the reception on their sets was good
and 424 per cent thought it was excellent while only 2.1
per cent thought it was poor.

Newspaper readership

O the 1,720 respondents, 754 per cent read newspapers
and 24.6 per cent did not {see Table 5). (¥ those who
read newspapers 23.3 per cent did so daily, 22.9 per cent
read occasiomally, 13.1 per cent once a day, 122 per cent
three dmes a week and 11 per cent bwice a week. Most
readers (66.8 per cent) read Mmegt (the Reporter), 56.5 per
cent the Bofzuana Daily News, 35 per cenl the Bofsuana
Guardian, 298 per cent the Voice, 283 per cent the
Botswana Gazelte and 16 per cent read the Midweek Sun.
Those who read foreign papers (20.3 per cent of the
sample) read the Sowefan, the Sunday Times, the Mail &
Cuardian, the Ster, the Mirrar and the Cifizen respec-
tiwely. The three most read newspapers were Mmeg, the
Botswana Daily News and the Botstoana Guerdian. Of those
who read newspapers 5335 per cent read mainly the
headlines, 51.2 per cent read the politics section, 44.3 per
cent the sports, 38 per cent read the entertainment
news, 33.1 percentread aboutcultural activities, 30.3 per
cent read about education developmenits, 20.% per cent
read the letters to the Editor and 15 per cenl read
colummnists.

O thes e who did not read the Bofswana Daily News,
38 per cent did nol receiveil, 258 per cent did not like its
atyle of reporting, 75 per cenl were satished with whal
they got in other newspapers and 287 per cent did naot
apecty reasons why they did not read it. Of these who
preterred 1o read papers other than the Bafsvana Darly
Nemws, 817 per cent thought that those papers contained
most of the information they needed, 49 per cent liked
their reporting style and 2.5 per cent liked their
objectivity and professionalism. € this group 41.4 per

Table 5. Do you read newspapers?
Froquency % Valid % Cumulaties %
Yeu 17 A2 754 75.4
“alid Ha 417 4.2 2.4 100.0
Tkl 1494 985 1000
Mdiwing  Syshem 25 15
Total 1720 1000




cent read the news and issues about national and local
politics, 36.1 per cent read the sports nevs, 20.4 per cent
the national news and information, 200 per cent the
enlerlainment news and information, 17 per cent the
international news and information, 145 per cent
community news and announcements, 77 per cent
employment news and job adverts and 5 per cent read
aboul issues dealing with youth and women's affairs.

Newspaper readership by age and education

Mmegt (the Reporter), which is the most read newspaper
in Bolswana, appealed maore to the younger generation:
664 per cent of those aged between 15-20 years and 7.6
per cent aped belween 21-26 vears read it Having said
that, it is impaortant o recognize that Mmegi's appeal cut
evenly across pecple of all ages; 5.9 per cent of all
respondents read this newspaper. The Bafsmana Daily
News, on the other hand, although it had mrn.eapﬁ:eﬂ o
the youth {5256 per cent read it), seemed to appeal most
Io those 52 years and older (544 per cent read it). Like
Mmregi, the Batswana Daily Mews' appeal appeared to
b oul evenly across all age groups; 567 per cent of
all these surveyed read it The Botstoana Cwardian, which
is ome of the three most read newspapers, read by 426
per cent of the respondents in the survey, appsaled
mestly o those a between 45-51 years and those
aged 52 wears and older. The Vaice was read mostly by
those aged between 15-20 years (#0.% per cent read it),
21-26 years (2 1.1 per cent) and 27 to 32 I)'eam (3.7 per
cent). [ts appeal was also spread outevenly across all age
groups. The Batswam Gezefte was read by only 28.3 per
cent of reapondents, mostly those aged between 33-38
years (324 per cent of this age group read it) and 1530
years (306 per cent).

In terma of newspaper readership with reapect to
educalion, the Bofswana Daily News and the Bofsuana
(zazette seem o be read mostly by those whohad noor few
educational qualifications. Spedfically, 5.7 per cent of
the respondents with no formal education read the Daily
Mews, tollowed by 78.3 per centof those with Standards 3
o5 and 75 cent of those with Standards 1 to 275 per
cent). The Hotsuwana Guardin was also read widely by
those with no formal education (429 per cent read it)
followed by those withStandards 3 to 5 (3004 per cent).

Newspaper readership by location, employment and
e

The: Hotsmana .L'l'm'I_T Mews was read most in the villages
{613 per cent of village dwellers read it), towns (60,4 ﬁ:ﬂ
cent) and less in the cities (47.8 per cent). Mmegi was al:
read most in villages (70L& per cent) then cities (657 per
cent) and towmns (632 per cent). The Bofsuana Guandian
had quite an evenly distributed readership across dties
{395 per cent). villa ges (37 per cent) and towns (35,8 per
cent). The Voice had a better readership in cities (33,8 per

cent) and towns (331 per cent) than in villages (24.1 per
went).

Those resp andents w ho were employed by organi-
zaliors, part-timers and the unemployed read the
Botswam Daldy News. Perhaps this pattern of readership
has to do with the fact that the Bolswana Dailw News is
distributed free of charge. Those who read it less were
thse employed by others, perhaps domestic workers.
Mmegi (the Reporfer) was read most by those employed
by organizations (53.3 per cent read it) and those without
employment (% per cent). The Bafsmana Guardian was
read maost by those employed by organiza Hons (467 per
cent read it) and least by those with part-time employ-
ment (196 per cent).

With reference Lo income, low-income earners read
mostly the Balswana Daily News and the Vaice while
high-income earners tended to read Mmegr (the Eeporfer),
the Botmuwmna Gardian and the Bolswana (zelfe, 778 per
<ent of those earning belween PAXL and P4XE) and 77
per cent earning between P4001 and P50 read Mnegr.
In the other hand, 722 per cent of those earning
between F251 and P3X) and 881 per cent earming
between F302 and P73 read the Bofswana Daily News,
The Botswana Guardian was read most by those earning
PE001 and abowve (32.9 per cent read it) including those
earning between P31 and P40 (527 per cent). 403
per cent of those earning between P301-F730 and 365
per cent of those earning between F251-F300 read the
Vaice.

CONCLUSIONS

In order o larget ils services appropriately the Depart-
ment of Information and Broadeasting Services (DIBS)
should be sensitive to the fact that although receiving
equipment like radios and TV receivers are rea.c:lill)'
available in Botawana, they may not be rea dily accessible
given the kact thal some andiences cannot afford 1o buy
them. This is owing to the fact that while some are poor
and unemployed others have wery low income. Those
who were not employed were more likely not to possess
radio and television sels or video machines. To improve
amess o DIBS services, theretore, the Caovernment of
Botawana may have to increase ownership of and access
to radio, television and newspapera. This calls for the
creation of equal emplogment opportunities, a more
proactive education gramme and an  equitable
ingomes paolicy. Radio listening and TV viewing groups
could also be eatablished in given centres in rural areas
where community members would go to listen or walch.
This would go a long way towards fulfilling the
information tenets of Vision 2006,

The MBS should ako be sensitive in its program-
ming and information dissemination activities following
the cbservation that the alder members of its audience
are more likely to listen to RB1 than to RBZ. Invariably,



those audiences are more likely to be villagers, d omestic
workers, the less educated and mull-ime employees. It is
im]imrtant to note also that the }'nuniger generation
including those with better educational qualifications
and domestic workers seemed to be more attracted to
RB2, Yarona Molsweding and Gabz FM. The unem-
ployed and the self-employed were maore likely to listen
to both RB1 and EEZ.

Given the fact that more willagers and town
dwellers listened more to both KBl and EB2 and
considering that both stations have wvery weak signals
in the rural areas, a case can now be made for increasing
the atrength of the signals in these areas.

host respondents listen to the radio mostly in the
afternoon between 1508 and 21:00 hours. This is a very
significant cbservation in that the peak hour broad-
casting principle in Botswana may not be between 1340
and 14:00 hours, when people are having lunch as has
been generally believed, but in the evening. This means,
therefore, that mest important information should be
broadcast in the evening, with the view that it is then
that most people will receive it

Although radio listening and TV viewing appear to
be generally high, most audiences were worried about
reparting style, objectivity and professionalism. The
respondents were of the opinion that this may have
had something to do with government ownership of the
media. In their view, radio and television broad cast what
the Government wanted o hear or what it considered
palatable to the nation. The media therefore were seen as
neither free, independent nor ransparent agents. Both
T% and radio were regarded as "government-mouth-
pieces’” ar ‘government-say-so’ slations. The question,
theretore, is whether the Government intends to use the
media toincrease access and affmdal:lilirf'nr tospread its
propaganda. As Kunda Dixit (2000) aptly put it:

... born Aggain d:igﬂ'aﬁ Ty seoff at Ln'lg]ﬂnum:u‘ AM
radic, but fhe fact remains that no other medinm today
comes close b matching it reach, accessibility and
af‘fﬁndal:n']:itf. And _:,net, what have we dome with radio?
By wsing it shamelessly as a public addmess system for
govemment Pn:i]:!agmda_. we have insuled hundneds of
milliors of mdio listeners and wasted this medium. It is
pogable that the digital elite will argue that by talking
about AM radio we are trying o lu'_-ep oar ]:!eu:-]:!]e in the
age of bullock carte. To begin with, what iz wmng with
Bullock cars? Second, of yonar information hu]:!ﬂ']'lig]‘l way
is full of pothokes, you are probably betber off in a bullock
cart {p. 150

Attention should also be paid to the observation
that more women than men, and more older people than
young watch TV on a daily basia. This certainly calls for
more suitable programmes for these audiences. Pro-
grammes that target the youth with appropriate pro-

gramming including infotainment may help encourage
them to watch. A study might be necessary to establish
programme content most suitable to men and women
and to the old and the young.

Although radio and television are very powerful
information  disseminators (Thapisa, 2002), only the
educated and the rich seem to be able to have access to
these media. As seen above, an overwhelming number
of respondents with degrees watched television fol-
lowed by those with diplomas and (0 Levels. However,
those with non-formal education or qualification did not
watch TV, including those with Standards 1 to 5. Level of
education therefore had an influence on media access
and media behaviour. Respondents with little or no
formal ed uca tion tended not to possess television sets in
their households while those with diplomas, degrees, (0
Levels and Junior Certificates did. Those without any
form of education, therefore, were least expected o own
television sels or radios in their homes. It is, never-
theless, important o note that a maﬂ'n‘rit}' (811 per cent)
of those who did not watch TV lacked access. Some
could not atford it and others simply did not like some of
ils presenters and programmes.

In terms of newspaper readership, it was observed
that those who had no qualifications, presumably those
with non-formal education, and Standards 1 to 5 read
the Hotsunana Dhaily News. Only a few of the degree and
diploma holders actually read it. On the other hand, if
one had a degree, O Level or diploma one was likely to
read Mmegi, the Bofswana Guardian or the Bofsmana
Gazefte.

It is very interesting to cbserve here that although
the Hofswama [Dady News was read mostly by people of
lower educational back grounds, it was also read very
consistently by people of all age groups within this
sample. One interpretation of this is that in Bolswana not
only is the Hotswana Daily Mews available to the public
free and therefore a I= to thrse with less money and
education, it is also used in non-formal education
sessions as a text for reading practice purposes.

Most of the respondents who did not read the
Hotzwwana Daify News did not have access to it or did not
receive il This therefore calls for a more efficent and
effective distribution network for this newspaper. It
should also be mentioned that some respondents did not
like its reporting style as they thought that it was
capitulating too much towards government views and
lacked editorial independence or autonomy. Others
actually wanted to see it published in colour so as to

improve its appeal.
BRIDGING THE DIGITAL DIVIDE
Evidently, as seen above, the key to bridging the digital

divide and to meeling some of the lenets of Vision 2016
in Botswana lies in increasing the etfidency and



effectiveness of the radio and television services includ-
ing prowvision of an effective educaiona | programme and
the publication of a free Dady News paper.

The digitization of radio and lelevision signals
provides immense opportunities for  disseminaling
information where the blending of old with new media
provides maore access o fraditional audiences amd
airengthening the information service. OF wital impaor-
lance nevertheless is the provision of a local content
siructure that is relevant o the audience. The DIBS is
challenged to provide localized information that s
relevant to the commumities. According o Rui Carreda
(2002), local content is not merely aboul content that dis
different from foreign content.

Content is about identity. Promoting content is about
realising that we own itand that we have a responsibility
b sheare it But genemting an appebite for our own shories
15 mom about m1deem’cﬂ:ﬂi:g the reazons behind cul tural
fashion than trying to make our sbories fashicerable

Eooted in traditiom, custom and reality. the content must
also be very fresh and concise. Its format and style
should be tmilored to the medium while suited o its
markel niche and relevant to the target audience. The
team  producing it must also be mulbi-skilled and
creative. In addibion to providing relevant content,
broadcasters should provide walue-added services,
which include breaking news, alerts, sporls news [nat
only resullsh, informabion, live audio, weather; trathic,
results and financial indicators, and inlerac tive devices
such as vole lines (Sandison, 2002).

The process therefore of developing local content is
related if not the same a= that of local knowledge
creation (LEC)L Local knowledge creation is achieved
through experimentation, research, consultancdes, gath-
ering folklore, stories, tales, proverbs, news and idioms.
As Stiglite (2000) rightly observed the best practice must
be localized, based on practical know-how, which cannat
be downloaded from the Internet. This is necessary
because as says:

..Lowal adaptation caninot Be don e by pasave recip et
of “development knowledge’: it must be done by the
‘doars of devalogment” in the course of their sehivities.
Thens am two points here: the necessity that knowledge
be made locally applicable and that the ada ptation be
done by the keal ‘doers of develogment’ {not given as a
wft oer ionposed as a comditiorality from outsid @), [tis the
lecal selection, assimilation and adaptation of knowledge
that local d cems “make it their own’ {p. 1)

In conclusion therefore, researchers and broad-
casters shoild work together towards the creation and
dissemination of new knowledge. Such knowledge
should be grounded in the present and the future as
well as in the past. According o Wieczorek-Zeul

(2N local knowledge should be embedded in its
socio-culiural context so that it is adaptable o local
conditions. If atlention is not paid o the creation of
local knowledge the risk is that the whole nation will
be lost or overpowered by a new intelectual
colonialiasm, which Stiglitz (200} believes is coming
Lo most coundries masked as qualily control or best
practice.
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