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of the worl roles induce the information behaviour exhibited by these peaple. The paper concludes: by
pointing toa need for inform ation behaviour researchers to consider power as central to understanding
how people seelt and vse information
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collection of data on information behaviour.
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Introduction
This paper discusses how power could be used as a theoretical anchor for researching
the information behaviour of people in work roles, Through a discussion of warious
ways of conceptualising power in information related literature sources, the paper
outlines same propositions which provide insights for designing studies that could
enhance our understanding of information behaviour. Literature on power shows that
the concept has developed over time, from viewing power as a simple phenomen on that
an individual could either have or not have to a more complex relational approach
where power 12 viewed as a relationship between forces (Introna, 1997). While useful
propositions are outlined from the various conceptualisations of power in this paper,
the more sophisticated relational approach fo power put forward by Introna is found to
hawe a higher capahility of enhancing our understanding of information behaviour,
This paper hopes to stimulate debate amongst information behaviour researchers to
ook deeper info the potential of the power phenomenon in the development of theor ies
that explain specific user behaviour that is information-related.

Researchers m the miormation discipline(s) have always maintamned that there1sa
relationship between information and power. For example, the wse of the metaphor



“information is power” has dominated discussions for those who research information
issues (Hirschheim and Newman, 1991). Feldman and March (1981) mamntain that the
mere possession of information can also be a source of power, Those who possess or
have access to certain information can use it to further their interests. Therefore, it can
be inferred that there ® a relationship between information behaviour and power,
Indwidualz who want to gain the power of information would exhibit an information
behaviowr that enables them to come info possession and subsequently use the
miormation. Information behaviour such ashoarding information, willingness to share
information, filtering information, searching for information could be explained by an
individual's infention to gain “information power”. This means the power one
anficipates to either gain or lose influences the kind of infarmation behaviour he or she
exhibits when in need of information. For instance, if searching for more information
could improve ones position in terms of power relationships, then the individual will
exhibit more of such behaviour, Alternatively, if filtering of information and allowing
only information that favours the individual's position in the power relationships is
mdged as advantageous in terms of power gains, then such behaviour will be preferred
and more of it will be exhibited. Consequently, it can be argued that the information
behaviour exhibited could be explained by the effect that it will have on the power
relationships in which the indvidual is involved.

Another point that & closely related to information and power relates to
professional knowledge. Available literature in organisational studies has shown that
professional knowledge can be used as a source of power (Mintzberg, 1979, Pleffer,
1981). This means that people who have some special knowledge, not possessed by
other members in a particular group, can influence the thought and behaviour of those
who do not have such knowledge. Consequently, the behaviour of those involved in
areas of such knowledge disparity will be influenced and the professional knowledge
as a source of power could form the basis for explaining the behaviour exhibited under
those circumstances.

In light of the discussion put forward above, an attempt fo relate power fo the
miormation behaviowr of people should not come as a surprise. Researchers of
miormation management have long appreciated that such understanding can
strengthen information management practices i organisations, Alternatively,
information management practices could aim towards influencing the power
relationships themselves, For instance, Zuboff (1984) maintains that information
management practices can be used as a tool for strengthening political positions in
organizations, Here political positions refer fo power bases of mdividuals in the
organization, and could be strengthened by managing information with a view fo
influencing the way individuals would come into possession of information when they
need it. Thus such information management practice indirectly influences the
behaviour exhibited when individuals have to acquire and use information.

In a different context Introna (1999), when giving a keynote address at the Second
International Conference on Research in Information Needs, Seeking and Use in
Different Contexts, advocated strengthening the research of power in relation to
mformation behaviour, However, it 15 interesting to note that while the thrust of the
conference was fo develop a theoretical framewaork to underpin robust information
behaviour research, none of the other papers that were presented (or even in
subsequent research on information behaviour in general) made an attempt to explore



how power, as alluded to by Infrona, could be an area to give a fundamental theoretical
framework for researching information behaviour. According to Introna (1999), power
i an extremely important factor with great potential to explain the complexities
related to information and people in various contexts. This paper, therefore, makes a
modest contribution to the information behaviour research by discussing power as a
possible theoretical “leg” to understanding the mformation behaviour of peaple in work
roles.

Information behaviour

An mplictt assumption in this paper 1s that information behaviour 15 a concept that
has been extensively investigated in the literature. The shortfall 15 in developing both
general and low-level theoretical frameworks related to information behaviour. Even to
date researchers are still grappling with developing an overarching theary that
underpins research in information behaviour. Such theoretical framewaork is critical to
designing research that furthers our understating of information behaviour,

Regarding the definition of information behaviour, first and foremost it must be
noted that the term has been a subject of debate for some time. In December 1999, a
debate that inwolved some of the leading scholars in the field of information science on
the JSSE listserv (http:/fweb.utkedu/~gwhitmey/jesse.html) focused on the term
“information behaviour”. Various points were raised about the term, including that the
term 15 not grammatically correct because information behaviour implies the
behaviour of information, yet information cannot be said to “behave”; it is people who
behave.

In definmg the way forward, there were various suggestions mduding “human
nformation behaviour” as a more appropriate and grammatically correct term.
Information seeking behaviour was suggested but found to be too restrictive, as it does
not reflect the end state of the behaviour following the acquisition of information. It
only covers part of the facets that are studied in information behaviour (perhaps it is
the emphasis on the information seeking that has resulted in the mformation use aspect
not receiving much attention in an analytical way in the studies (Vakkari, 1997)).

MNotwithstanding the different views, the use of the term “information behaviour”
has been adopted and the term has become standard in user studies However,
researchers need to be clear on what the term refers to when they use it in their studies.
This paper will not put forward any complicated definition of information behaviour,
but rather use the term as defined by Davenport (1997) to refer to how people approach
and handle information. | find this definition interesting because of its parsimony
whilst at the same time highlightmg critical elements worth noting when studying
mformation behaviour, namely approaching and handling of information by people.

Trends in information behaviour research

Although the interest to research information behaviour dates back to the early 1960k
(Hektor, 2001, p. 40), the information user was never considered a3 a unit of analysis in
the studies at the beginning (Dervin and NWilan, 1986; Taylor, 1991, p. 218, Wilson,
2000b, p. 49). According to Wilzon (1999, p. 250) researchers focused on counting many

things from the number of wisits fo information resources, number of subscriptions and
number of information sources consulted. Consequently, information needs, seeking



information behaviour cannot be isolated from its contexts” because the confext
provides a framework in which people make meaning of their experiences (Coal, 2001,
P 8l

The social approach rejects and criticizes the cognifive approach for “striping the
ndividual” from the confext in which the information behaviour takes place and
suggests the widening of the scope of analysis from the mdividual level to include
contextual factors when studying nformation behaviour, Wilson (1981, p. 9) suggests
“because the situations in which information is sought and used are social interactions,
purely cognitive conceptions of mformation need are probably inadequate for research
plrpoges”.

According to Pettigrew ef al (2001, p. 54) the socal approaches studies
“emerged slowly during the early 1990s and are becoming increasingly prominent”
in studies of information behaviour. These studies are mainly concerned with the
meaning and values related to the social, socwo-cultural and socio-lnguistic facets
of information behaviour. The approach emphasises that the socal confext in
which the information behaviour takes place needs to be analysed too as factors
nfluencing the nformation behaviour of the actors (Talja ef al, 1999, pp. 752-754).
Jacaoh and Shaw (1998) note that understanding the socio-cultural environments in
which the individual parficipates can confribute to the understanding of the
process of knowledge generation, represenfation and organisation and retrieval
aspects in information behaviour.

Literature on information behaviour shows that researchers who follow the social
approach struggle with the ambiguity of the definition of context. Attempts to define
context have proved to be difficult. Cool (2001, p. 8 suggests that contexts are
frameworks of meaning and are socially defined settings in which information users
are found. This means context is found everywhere when an individual mteracts with
mformation. Dervin (1997, p. 32) says:

Context is something vou swim in like a fish. You are in it It is in vow.

Despite these problems, however, the context or social aspects in which the informa tion
process(es) are embedded are considered extremely important when studving
mformation behaviour (Talja, 1997) and such context needs to be analysed if
mformation behaviour 12 fo be understood.

The social approach to studying information behaviour has yvielded positive results
in terms of theory development in information behaviour studies. The seminal works
by Chatman (1996, 1999, 2001) are examples. Drawing from her series of studies,
Chatman developed three theoretical frameworks including theory of information
poverty, theory of life m the round and theory of normative behaviour. These theories
have been found to be prudent to explain the information behaviour of the groups
studied.

Despite the positive dewelopments from the various approaches to information
behaviour, an examination of the literature shows a lack of the power perspectrve inthe
approaches, This paper therefore suggests a power perspective as a crifical theoretical
approach fo analysing the information behaviour of people. From the discussion of
power, the paper cutlines some propositions that could be used as a basis for designing
studies in mformation behaviour, It is hoped that the approach will enhance theory in
mformation behaviour research.



Power and information behaviour

The concept of power iz very elusive. We talk about power everyday of our lives and
are consciously or unconsciously mvalved with 1t when we are at hame, work, or at a
soctal function. It pervades everything that we do (Infrona, 1997). Therefare, it also
makes logical sense to assume that power could be the basis for explaining the
miormation behaviour of people. Per haps this pervastveness of power 15 the reason for
the difficulty in coming up with a definition that suits all the different contexts in
which power is experienced.

There have been many attempts to define power by researchers in the social science
arena but with varied success (Koop and Grant, 1993; Prakken, 2000, p. 140; Swingle,
1976, p. 46). This paper does not attempt to put forward vet another definition, but to
provide somme essential attributes that relate to power and are essential in giving
guidance to explain information behaviour, An aftempt is made to put forward an
argument for what power does to develop insights on its effects on the way people
behave towards information.

Extant literature has classified power according to sources or bases, which are
referred to as power bases. The most commaon types of these power bases are the
reward power, coercive power, referent power, legitimate power, expertise power and
informational power (Raven, 1993, p. 229; Lam, 1996, p. 14) and are defined as follows:

* Coercive power — draws on one's ability to threaten or administer some form of

punizhment,

+ Reward power — based on the promise of monefary or non-monetary
compensation by the individual who has control of the resources.

+ Legitimate power — draws on one's right to influence.

+ Referent power — based on target's identification with mfluencing agent as
maodel.

+ Expert power — draws on one's superior knowledge.

+ Informational power — based on the ability to conwince by (rational)
argumentation.

Available literature sources show that, within the types of power outlined abowe, there
are various ways of conceptualising it. For instance, power can be conceptualised az a
facet of human relationships. This means it can be discussed in terms of its mfluence
on the relationships between people. Furthermore, “power can be viewed as a personal
trait or power can be viewed as a consequence of a position within a hierarchy”
(Horton, 2003, p. 122). This means power can be thought of as something that people
can hawve and use as a tool and people could use it to promote their interests.

What are the implications for researching information hehaviour?
The design of an mformation behaviour study should be premised on a clear
understanding of the types of power that are involved with those whoare studied. That
means the researcher needs to find out about the nature of the power involved, whether
it 15 coercive, reward, legitimate, referent, expert or informational in nature,

A clear account of the conceptualisation of power adopted is crifical. For instance,
when power = viewed as a personal frait, it B proposed that in designing an
information behaviour study the research should aim at finding out who possesses



power and who does not. Furthermore, the type of power that is possessed by
mdividuals should form the basis for determining the information behaviour exhibited.
Knowledge of the power distribution can help one to predict the kind of information
behaviour that = likely to be exhibited. For instance, those who are in possession of
power may hoard information and focus on filtering information to pass only that
which does not dispossess them of the power, Those who do not have the power may
engage n more searching and applying search strategies that are geared to help them
fo gain power. Alternatively, if power 12 viewed as a relationship between forces, then
there iz a need to darify the relationships invaolved, The researcher should aim at
determining the magnitude, direction and the source of the force. Such a darification
will enable the researcher to analytically relate power to mformation behaviour,

The other view of power that has attracted the attention of several information
researchers draws from the political view in organisational studies (see Davenport,
1997, Travica, 2005). These studies postulate that organisational politics play a central
influence in the way information is handled by people. In this view the use of
mformation is regarded as a political issue and power relations are an implicit part of
the processes generated by the politics of those involved. Researching information
should be driven by the deswe to understand the political environment of the
mdividuals Through such knowledge the researcher will be able to understand the
reason behind the information behaviour that the indiwiduals exhibit. This means the
political behaviour of those involved will determine the way to approach and handle
mformation.

Knights and Murray (1994, p. 38) mamtain a general view that political activitiesare
the focal processes “through which organisations are sustained, reproduced or
transformed”. In this regard the information behaviowr of people may act as an
mztrument of change, and transform organ=ations through their effectz on the various
political-driven processes in which those who use information are involved, When we
mvestigate informaftion behaviour amongst people in work roles, there will always be
power (here defined by the politics amongst those involved) issues involved. Studies
should therefore be designed with the view fo capture how those political ssues
influence the information behaviour of people. For instance, information behaviour
exhibited when considering a highly political issue is expected fo differ from a
situation where 1ssues are not highly political. This means that the expectation is that
changes in the information behaviour exhibited are in consonant with the political
actrvities as described by Knights and Murray.

Another view of power comes from the work of Clegg (1989), who sees power as
something that s socially contested. This view is supported by Boland (1987) when he
suggests that power follows from the dialogue of actors who attempt to inferpret and
understand a phenomenon i relation to ther organisation. Power fends to have
different meanings for different people because different mferpretations lead fo
variations in the way it & understood and articulated. The view of power as a socially
contested phenomenon has implications for the ways in which power = handled in
research. Knights and Morgan (1990) concur with Clegg (1989) and Boland (1987) when
they point out that the variations in the meaning of power cause its definition to be
situation dependent. It is therefore unproductive for researchers to grapple with
defining power because it changes with the situations that are being addressed.
Knights and Morgan (1990) suggest that it will be more productive to investigate the



manifestations, mechanisms or exercise of power. In this regard, information
behaviour should e regarded as a manifestation of power. Drawing from the
framework disciissed above, it is proposed that there i3 a mutual relationship between
power and the information behaviour of people. Consequently, researchers should
examine the complexities and various dimensions of information behaviour by
explicitly considering it as an embodiment of power. It is suggested i this paper that
the effect of power on information behaviour should be of interest to those who design
empirical studies to collect data that will lead to the development of low-level
theoretical models to enhance understanding of the information behaviour of
mdividuals involved in power relationships

Another conceptualisation of power draws from the work of Horton (1998) who
discusses four dimensions of power. These dimensions provide a framework for
understanding and making sense of power. This framework, which was developed by
Hardy (1994), is based on the work of Lukes (1974). Lukes himself focuses on three
dimensions. According to Lukes (1974), these dimensions of power represent the
different views of looking at power that were developed over time

The first dimension of power seeks to exammne the actual behaviour in making
dectsions, This dimension takes an infuitive view that power exists, for example, when
“a person A gets a person B to do (or be done to) something that is not in B's interest to
do”. In this case, power is believed to reside with the “winner” whois “A”. According to
Lukes (1974), this dimension of power focuses upon real activities such as the making
of decizions. However, when studying decisions that have been made, no account =
taken of these 1gsues that may have been ignored or not taken into account for one
reason or another (Horton, 2003). Furthermore, it can be observed that one underlying
assumption in this dimension of power is that power often has to be exercised when
there 1§ a difference in the interests of those who are mvolved.

An important factor in this dimension of power 13 the interest of the individual when
performing a role. In researching information behaviour, one of the issues that should
be clarified by the researcher are the interests of those studied, that is what interests
they would like served when they approach and handle information. From this view of
power it is proposed that when people engage in roles where there are differences in the
mferests, they will fend to seek and use mformation to further their mferests.
Information behaviour researchers should focus on analytically determining the
mterests of mdividuals as a basis for understand ing how people will then approach
and handle mformation,

The second dimension of power relates to the ways in which individuals or groups
may dominate others in relation to decision-making. Power &8 understood to exist, for
example, when “a person A limits the set of possible actions available to B toonly thase
that serve the interest of A", For example, a manager in an organisation may contraol
the agenda for a meeting by allowing only those items that serve his or her inferests to
be discussed, or, intentionally, excluding some people by not mforming them of the
meeting. Again, it should be noted that this dimension of power also focuses on
behavioural aspects and concrete actions, which can either result in a decision taken or
not taken (Lukes, 1974). Like the first dimension of power, it also falls short to explain
the exercize of power through the mactivity of people (Horton, 2003).

The third dimension of power exists, for example, when “a person A limits or
controls the values and preferences used by B to select possible actions to only those



that waould lead to the actions that serve A's interests”. For example, communities instil
cerfain (control and linut) values and preferences on children. This results in the
children recognising those values that are preferred by the community to which they
belong. An important point to note about the third dimension of power s that the
exercise of power does not necessarily take place when there is conflict or when a
decision has to be made. This dimension of power has an ortentation toa view of power
that acknowledges the ways in which issues can be prevented from arising at all, such
as avoiding conflict (or differences in interests) altogether,

(Ome of the main contributions of the third dimension of power is to allow us to think
beyond assodating power with conflict (differences in inferests). This means power
can be exercised in the absence of a conflict. Despite this contribution, there are still
some practical problems that are unresolved. Hardy (1994) and Lukes (1974) suggest
that the issue of why opposition and conflict would not arise is not clear. Furthermare,
this conceptualisation of power does not provide guidance for us to understand why
ssues may be controlled or limited by those who exercise power. Lukes (1974) tries to
provide guidance fo the conceptualizations of power by distinguishing between
mstrumental power and symbolic power. Instrumental power addresses dimensions
one and two discussed above. According to Hardy (1994), instrumental power =
exercised when there is a desire to secure an outcome against opposition. Symbolic
power addresses the third dimension discussed above and s concerned with the
unobtrusive use of power to secure an oufcome by preventing conflict from arising.

The proposition outlined from this view relates fo the control or that which the
mdividual intends to prevent. In order fo understand information behaviour the
researcher needs to understand what and how the information user intends to contral
the situation without necessarily having a conflict, An example of such behaviour
could be when the individual wses mformation in fraining staff members in an
organisation. In this regard, trammg 1s instituted without conflict and the view 1s fo
eventually change the behaviour of those being tramed,

Knights and Morgan (1990) argue that one of the findamental flaws with the three
dimensions of power discussed above 15 therr defermintstic nature, with power seen in
the sense¢ of a cause-effect relationship. The sense that power has to be in the
possession of someone who eventually brings about the effect (influence) by using it to
his or her adwantage = also viewed as problematic. According to Knights and Morgan
11990) this power view is limited and does not adequately reflect work situations where
a considerable amount of what is happening differs from that which is intended (Le.
unintended outeomes).

In an attempt to resolve the problems arising from the conceptualisations of power
discussed above, Hardy (1994) proposed a fourth dimension of power, which is referred
to as the conceptualisation of power that “addresses the power of the system”. This
framework postulates that power s neither given nor recerved, but exercised and only
exists in action (Foucault, 1980). Power = regarded as a pervasive phenomenon that s
concerned with relationships between parties (Hardy, 1994). Power can be understood
as taking the form of a web-like structure in an organisation, manifesting itself as part
of the relationships in the organisation. A fundamental notion implicit n this
dimension of power i the "unconscious acceptance of the cultures and suboultures,
rules, norms and values of how the organisation does things with the combination of
structural and non-structural mechanisms of the system” (Berghout ef al, 2005, p. 33).



Another interesting notion following on from the fourth dimension of power is the
framework that considers three circuits of power. These are the episodic circuit, the
soctal integration circuit and the system integration circuit (Clegg, 1989). According to
Introna (1997), in the episodic circuit power 15 manifested Dy agents capable of
producing their infended outcomes by the use of controlled resources and established
outcomes. The social mbegration circuits consist of norms, rules and meanings of a
particular group and the technical integration circuits comprise of technical means and
techniques of production. These three circuits provide a way of exploring and
understanding power as a network of relationships In this regard we can think of
power as existing as relafionships or simply by considering every relationship as
already a relationship of power (Berghout &f al, 2005, p. 33; Introna, 1997)

Power is regarded as a relation between forces and exists only in relationships
(Farace ef al, 1997). People enter into those power relationships either consciously or
unconscionsly. In this regard, power itself 1s not something that has a location as an
objective being. Power emer ges from the inferactions of a network of forces. This force
is referred to as “the capacity to act or be acted upon” (Introna, 1997, p. 145) and is
directed on the actions, while power continuously shifts and arculates in relation to
those actions, The mdividuals expertence the changing situations due to the force
relations because they are in the network of power relations, and they can also exercise
power, There 15 no single direction 1n which power can be said to act. Any direction
possible.

Again, as mentioned earlier when using the abowe notion of power, the information
behaviour 2 eonsidered as a manifestation of the power relations that characterize the
processes undertaken by people in work roles. People experience power relations in
distinct ways that determine the ways they behave towards information. Differences in
the information behaviour exhibited by people performing organisaftional roles are a
result of the variations in the power bases of those people.

What propositions can be made? The mformation behaviour exhibited by
mdividuals can be understood as a reaction induced by power relations that people
experience at a particular moment in thetr roles. These power relations are always
changing and are never quite the same at diferent moments mn the work process.
Likewise, the information behaviour exhibited by people is always changing. For
example, the power relations that an individual experiences when performing the role
of a chairperson i a meeting may predispose him or her to a particular information
behaviour which may be totally different from when the same person is just attending
a meeting as a participant.

A second pomnt that can be drawn from this notion of power 15 the information
behaviour in relation to the exercise of power by those in work roles. People exercise
power in their roles in the way they apply and use mformation. Again it can be noted
that the application and use of information embodies mechanisms of power.

According to Introna (1997) power s exercized and only exists n actions. Likewise,
it can be argued that the actions that take place in the seeking and use of information
are the ones in which power is exercised. These mechanizsms are themselves sources of
power and give people the capability to influence the decisions that result from the
processes in the organisations through their roles (cf. Pleffer, 1981).

Figure 1 illustrates the theoretical framework on the relationship between
mnformation behaviour and power relations. The argument put forward is that it is
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productive to think of information behaviour in terms of being influenced by, or
induced by, the power relations existing in relationships into which those in work roles
enter. 1t B suggested that information behaviour should be studied with the
understanding of its capahility to respond to power relations.

Ag previously mentioned, the conclusion that is drawn from this discussion implies
that there & a mumal relationship between power relations and the factors that
determine the information behaviour of people. The changing power relations induce
certain information behaviours in people or, stated in a different way, the information
behaviour that people in work roles exhibit are a response to changing power relations
and are associated with the work processes that people are engaged in. It can also be
argued that power relations affect information behaviour through their effect on the
power disparities in relationships. Conversely, the information behaviour exhibited by
people influences the disparity in the power relationships.

The author regards the framework of power relations described above essential fo
understanding the information behaviour of people in work roles. The framework
sheds light on some critical areas that underhe the basis on which we should collect
data that will enable us to enhance our understanding of information behaviour,

Situational example

In order to illustrate the discussion above, an example is provided of an author using
mnformation when writing an article. While this example could be explained in various
ways, a power perspective 1= faken here for the purpose of illustration. Imagine an
author who is trying to write an article for publication. The process of writing an
article makes hinvher think of the reviewers of the article and that creates an
imaginary relationship between this author and the reviewers. Hence, power relations
come into play. The author tries o get an maginary picture of what kind of people
these reviewers are and how he/she can write an article to be published in that journal
Such information can be obtained by looking at the kind of journal that the article i
going to be published in, its reputation in terms of “journal impact factor”, In addition,
the author may check the credentials of the editors and the publisher. Such information
would give the author an idea of the kind of article that the journal would publish. A
mare repuitable journal means there will be more competition as many top scholars in
the field would be presenting their articles for publication. This means the author also
nudges himselfherself against the other authors who are likely to have articles for
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publication. Furthermare, the author looks at the target audience that is going to read
the article. Another element will be the recognition by the author’s institution if the
artucle gets published in that particular journal,

In the example desaribed above it is clear that the reviewers, other authors and the
authar's institution (of course there will be other factors not described in the above
example) create a network of forces which mteracts with the author. Drawmg from
Introna (1997), it follows that power emerges from this network of forces. This emerging
power is the one that will influence the way the author is going to approach and handle
the information that he/she presentsin the article. In that regard, we can conclude that the
way the author is going to seek and use information is influenced by the emerging power,

To summari=e, it can be observed that power relations are an inevitable part of any
relationship between people processes. People experience power relations in distinct
ways, which determine the ways they approach and handle information. Power
differences amongst the participants in the work process are mainly a result of the
variations in the power bases of the participants. The pattern of information behaviour
that the people exhibit can be understood as a reaction induced by power relations that
a person experiences at a particular moment. These power relations are always
changing and never quite the same at different moments in the work process. Likewise,
the pattern of mformation seeking and use exhibited by the individuals is always
changing. For instance, power relations that an mdividual in a work place experiences
when dealing with experts on a project may predispose him/her to do more of one
information activity, such as wverifiation of facts. Another experience of power
relations, such as dealing with a layperson, may predispose the individual to maore
packaging of mformation. Even the manner of packaging may differ in relation fo the
experience of the power relations, whether the other person has the power to affect the
autcome by using information or their influence is not that important.

Implications for designing studies
When designing an information behaviour study from the power perspective, the
objective will be to understand the inter play between the information user and the
context of the work role in terms of the power. Secondly, power should not only be
considered as counterproductive. Power should also be looked at a3 having the
potential to induce desirable information behaviour in those who experience it. Thus,
one should consider investigating a mutual relationship between power relations and
the information behaviour exhibited by people.

In addition, the information behaviour that individuals exhibit could be understood
as a reaction induced by power relations that an individual experiences at a particular

moment in time, The mplication of such an understanding lies in the choice of factors
when designing a study. Study designs relevant to further our understanding should,

for instance, allow the researcher:
= to look deeper into the way power relations manifest themselves;

* understand how the various manifestations of power relations affect the
individual's behaviour towards information;

= relate information behaviour to the power relationship; and

» understand the kind of power relations created by the roles that individuals
perform,



Conclusions and suggestions

In this paper, a case of power as an alternative framework for user studies researchers
to use for analysing the information behaviour of people has been put forward. It was
found that the information behaviour exhibited by the users could be explained in
terms of power relations that are part of the relationships in the processes that people
are involved with. These findings could have a profound effect on user studiesresearch
by prowiding new insights info thinking how information behaviour oocurs.

In view of the dismussion of power relations, it 5 suggested that power should be
viewed as a critical component that defermines the information behaviour exhibited by
people. The factors that define the way people behave towards information emerge in
response to the changing power relations and therefore understanding those power
relations can provide a better understanding of the way people seek and use
information in the ways that they do.
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